Version 01/November 2018.




Pacific Aluminium and Rio Tinto

brand endorsement guide CO nte nts

November 2018
This guide provides an overview of how three Pacific Aluminium sites will carry a Rio Tinto
endorsement with their existing operation identities. The Pacific Aluminium sites are
Bell Bay Aluminium, Boyne Smelters Limited and New Zealand's Aluminium Smelter.
The guide will also show how the brand endorsement should be displayed on different applications.
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'Part of the Rio Tinto Group' and
'Operated by' text endorsements
are used with the Rio Tinto logo in
this situation to express Rio Tinto’s
ownership subtly, as part of the
reintegration of Pacific Aluminium
to the business.

Please note that the branding
approach outlined in this guide
could change if the Joint Venture
and ownership structures evolve.

Pacific Aluminium and Rio Tinto brand endorsement .

It has been agreed that these three operating sites will retain their current brand identities and that they will carry
a brand endorsement that will include the Rio Tinto logo and text as shown below. The Rio Tinto logo and text
endorsement is placed in a secondary position to each site's logo. In all instances each operating site will retain its
site-led brand identity with the addition of the endorsement.

Bell Bay Aluminium Boyne Smelters Limited New Zealand's Aluminium Smelter

Current operational brand identity: Current operational brand identity: Current operational brand identity:

BELL BAY v
A |_ U M I N I U M A Boyne Smelters w pure kiwi mettle

Endorsement: Endorsement: Endorsement:

Part of the Rio Tinto Group Operated by Operated by

Note: Bell Bay Aluminium will revert to

Rio Tinto master-led brand after a 2-5
year transition period. Refer to page 13 for
Rio Tinto master brand examples.
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Minimum size

The Rio Tinto logo has been
carefully drawn to maintain its
legibility even at small sizes. The
logo should not be reproduced
below a width of 10mm for print
and 38px for digital applications.

Sizing ratios

X is defined as one third of the
height of the logo red box. This
measurement is used to create
consistent and balanced space
between the endorsement text
and logo.

The endorsement

When using the Rio Tinto logo and endorsement text it is
important to follow the specific guidelines for use shown below.

Endorsement

x_ Operated by

RioTinto

x_Part of the Rio Tinto Group

RioTinto

The endorsement at minimum size

Operated by

Part of the Rio Tinto Group

» X (one third of the logo red box) has been
used to determine the baseline and size of the
endorsement text positioned above the logo.

» The endoresment text must be styled using the
Rio Tinto brand font "RT Vickerman Regular".

* By ensuring the logo is never reproduced under
10mm wide the endorsement text will always
appear at minimum font size of 6pt.
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Protected zone

X is defined as one third of the
height of the logo red box.
This measurement is used to
create a protected zone
around the Rio Tinto logo and
text endorsement.

Endorsement protected zone

05

The protected zone is an area around the endorsement designed to leave sufficient clear
space around the text and logo. No text or graphic should be placed within this area.

Protected zone

RioTinto EEE——
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The proportions of the name in
relation to the surrounding box
are fixed and neither may be
altered. As well as providing a
consistent background, the
surrounding box also acts as a
perimeter or “safe space” where
no other objects can obstruct
the visibility of the name.

For examples of common
mistakes to avoid when using
the endorsement, please refer to
page 07.

Rio Tinto logos are available
to download from
www.riotintobrandbank.com

Endorsement colour options

06

The white logo text on a red box is the primary logo. For applications where this is inappropriate, for
example in black and white advertisements, or when used over coloured backgrounds of a clashing
colour, one of three permitted variants of the logo should be used: red logo on a white box, black logo
on a white box or white logo on a black box. No other colourways are permissible.

Operated by

RioTinto

Primary logo:
white logo on a red box

Operated by

RioTinto

Part of the Rio Tinto Group

RioTinto

Permitted variants:
Reversed endorsement text

Part of the Rio Tinto Group

RioTinto

Operated by

RioTinto

Part of the Rio Tinto Group

RioTinto

Red logo on a white box

Operated by

Part of the Rio Tinto Group

Black logo on a white box

Operated by

Part of the Rio Tinto Group

White logo on a black box


http://www.riotintobrandbank.com
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The endorsement must be applied correctly and consistently across all communications.
The examples shown here illustrate some common mistakes to avoid.

Important

Always use the master logo
artwork files provided. Never alter
or try to recreate the artworks.

ted by

ted by

ted by

ted by

The Rio Tinto Red is Pantone 185 The Rio Tinto Red should be The logo only appears in either red, The Rio Tinto logo may only
and equivalent specifications. used at 100%, never as a tint. black or white. No other colours, appear white-out of the solid
No other red is permissible. including any from our colour red box.

palette, are permissible.

ated by

Rio Tinto RioTinto RioTinto
Pacific Aluminium
The endorsement exists The Rio Tinto name has been No text, graphics or other elements Do not overlap any text,
in a fixed format. The layout and carefully drawn, it must not be may appear inside the endorsement. graphics or other elements
proportions not be altered in any way. substituted with any other font. on the endorsement.

ted by ted by oy

Oper®

RioTinto
The Rio Tinto surrounding box The endorsement must always be used in The endorsement may only be used in a When choosing a version of the
cannot be substituted with any its original proportions. It may not horizontal format. It must not be tilted, endorsement ensure all elements are
other shape. be stretched, condensed or altered rotated or set vertically. clear against the intended background.

in any way.
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The endorsement is placed in a
secondary position to the site
using their visual identity.

The Rio Tinto logo will appear
smaller than the logo of the
principal entity, and in a less
prominent position. Our rules
regarding the use of the

Rio Tinto logo — for instance its
position, colour, size and
exclusion zone — must still apply.

These rules are explained in full
in our Brand guidelines which
can be downloaded from
www.riotintobrandbank.com

Endorsement position e

Each site retains its own visual brand identity across all communication materials.

Positioning of the Rio Tinto logo and text endorsement is dependent on the application
design. The following principles will assist in applying the endorsement on communications.

COMPANY®

COMPANY D

Part of the Rio Tinto Group. Operated by i

oo COMPANY )
The endorsement should The endorsement position is flexible but
appear secondary in should always be considered in levels of

brand importance importance to the existing site brand


http://www.riotintobrandbank.com
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Below are examples of how the endorsement Rio Tinto logo and text
should be applied in practice to a number of existing applications.

The size of the text and logo
endorsement should be in
relation to the site logo.

Media Release BELL BAY ALUMINIUM
WE ARE RACIFIC ALUMINIUM

PROUDLY TASMANIAN

AND HERE TO STAY BellBay Aluminium Safety and Training Officer announced

as O T Operator/T

at National Women in Resources Awards.

When Kelly Down started her apprenticeship with Bell Bay Aluminium (BBA) 26 years ago,
she was only one of two female fitter and turer apprentices in Tasmania,

Last night at the Adelaide Convention Centre, Kelly was presented with the Outstanding Australian
Tradeswoman, Operator or Technician Award at the third annual Women in Resources National
Awards (WIRNA).

WIRNA recognise and celebrate the contributions and achievements of women in Australia’s
resources sector.

Kelly Down said: *| was certainly not expecting to win this award . It i a great honour for me to be
recognised in this way. | would particularly ke to share the credit with my husband, Chris, who also
‘works for BBA and my work colleagues”.

BA 2ol
OUR COMMITMENT opporiunit to work as a safety and training offcer. This required me fo retum to schoo to gain my
adibhatcitaiekiah Certfcates IV in Tr d i and Safety. i

WE THINK SAFE his area 2 .

WE WORK SAFE

WECOMOMESATE Bom and bred n George Town, in Grade 10 to pursue a career in fashion. Wanting
[— o work with her hands, U TAFE Opporturities
CUsToniERs AND in fashion folowed in fer family and
PRODUCE GUALITY fiter and tumer at Bel Bay Aluminium

BELL BAY ALUMINIUM

caming
toraise theirlevel of raining to meet site

WE CHALLE
OURSELVES, WE WIN
AGAINST ALL ODDS requirements.
OUR VALUES I —

WE BUILD STRONG “One of it heights, and in my role,
TR o dotord s equros
Sustainable Development Report ACOUNTABILITY Lo Fama s fuies oot o s

COURAGE

E W involvement, y H
requirements for ste.”

R BELL BAY ALUMINIUM

, A o ] TOGETHER WE MAKE A WINNING TEAM
e woamn |

Page 1

BELL BAY ALUMBSUM

Employee Communications Poster Media Release

Optimal endorsement size

Part of the Rio Tinto Group

BELL BAY ALUMINIUM X

Rio Tinto and Bell Bay Aluminium logos at same height

£ Commurity Craets =

Website
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The size of the text and logo
endorsement should be in
relation to the site logo.

Endorsement in practice - Boyne Smelters Limited

10

Below are examples of how the endorsement Rio Tinto logo and text
should be applied in practice to a number of existing applications.

BOYNE
SMELTERS LIMITED

Sustainable Development Report

RioTinto

wboynesmelters.com.au

Sustainable Development Report

Vision & Strategy —»
Moving towards 2030 Proudly Australian
opel 0

Smelters visioH

Employee Communications Poster

Website

Optimal endorsement size

A
Boyne
Smt;z(rters

Operated by

A Boyne Smelters

Media Statement

Thursday 13 September 2018

Libby Trickett returns to BSL to celebrate success of peer support program for
mental health

Queensland Mental and to Boyne smelers
RUOK? Day (Thursday, :
Support program and discuss the Important topic of mental health.

storyto empon of poor role s
Ambassador.

85LSite General Manager Joe Rea said asking for help was recogrised a5 one of the hardest steps for anyone

(03 stranger, professional, is

. but we don't know how to start a

the stigma of putting w

BSLlaunched is Peer Support

¢s our duty of care to
the safety of our

Media Release

Rio Tinto logo same
width as Boyne
Smelters logo

X
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The size of the text and logo
endorsement should be in
relation to the site logo.

Endorsement in practice - New Zealand’s Aluminium Smelter

Below are examples of how the endorsement Rio Tinto logo and text
should be applied in practice to a number of existing applications.

Aluminium -
the metal

i i F o

If NZAS’
futureis
secure,

. Soismine '

- Maintaining our lifestyle

of the future.

by doing all we can

Employee Communications Poster

NEW ZEALAND'S ALUMINIUM SMELTER

704,000 $398 MILLION ~ $600 MILLION

Website

Z
N
B
o

1 May2018
MEDIA STATEMENT

More jobs and growth for Southland when NZAS restarts

its fourth potline

for 50 MW to enable

itto restart ts fourth potine which was mothballed six years ago.

Thi 1am thilled to
‘and General Manager Gretta Stephens.

“Restarting Line 4 willcreate up 1o 32 skilled jobs in Southland, as well as boosting production
by a further 85 tonnes of metal a day.”

Opened in 1996 by
‘expansion down the

prices and a
made to shut Line 4 down.

Jim Bolger,
er, in April 2012 with historically low aluminium pri
a

watis increasingly sought after in a low carbon

Itis expected to take up ine 4
planning, equipment sourcing and recruitment phase.

eg

ENDS

Media Release

Optimal endorsement size

Operated by

X

Z
N
;-]
n

pure kiwi mettle

:

Rio Tinto logo same height as divets in New Zealand's Aluminium Smelter logo.
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If you are looking to

re-brand long-lasting, high-cost
materials such as signage,

then please use the Rio Tinto
master brand. Please contact the
brand team for further
information and guidance
brandteam@riotinto.com

Detailed brand guidelines,
examples of use and assets
are available on
riotintobrandbank.com

Transition to Rio Tinto master brand

12

Bell Bay Aluminium will take a phased approach to brand transition over a 2-5 year period.
Initially Bell Bay Aluminium will retain its current operational brand identity, accompanied
by the Rio Tinto endorsement. During this period the current Bell Bay Aluminium brand will
be phased out and replaced with the Rio Tinto master brand.

Examples of Rio Tinto master brand in use:

RioTinlo

Slide title 40pt
spans two lines

PowerPoint® presentation

Literature cover

Last name

Stationery Merchandising

Literature spreads

QOur
ar

i
Y

ructure, business
Supply Al

p =Y ian PN s ol ;‘ 1Y
¥ WMH M«w ‘m il

S Rl US $23 billion




[ you have any questions please
contact the global brand team

brandteam@riotinto.com






